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THE WHY

e | tore my ACL over the summer and had to fully
commit to consistent physical therapy to ensure
recovery post surgery

e During this | struggled immensely balancing
physical therapy, workouts and my social life
without sacrificing one of these aspects

| realized there was a gap in the market for a drink
designed for people who value recovery but want
to maintain their social life with a drink that goes
down smoothly

 Rebound : Rally was developed to meet this want
while supporting recovery and giving a consumer
a controlled start to their social night out



How the buyer
What the brand would describe

does for the consumer the brand
Smart drinking

Bridges workout
and nightlife

Elevated ready-to-drink
Facts and Symbols

Reduces guilt
around drinking

: Recovery-concious
100% Blue Agave Tequila | 7% ABV (controlled alcohol

Electrolytes: Sodium, social buzz) 120 Calories

, ; L Clean buzz
Potassium, Magnesium

Supports
hydration
balance

5g Sugar

200mL
single-serve
bottle

Performance
social

120 Calories
5g Sugar

Brand Proposition

Enhances

To be the ultimate social Premium bu

social
: ?DUITIL - Matte black \ accessible
stamina [ single-serve recovery drink that blends S
St bottle performance, balance, and bottle Balanced

wellness | Bluelightning lifestyle

nightlife energy into one
lifestyle + dumbell icon

controlled experience.

Blue lightning
+ dumbell icon

Emotional Benefits Functional Benefits

| can go out without.
ruining tomorrow.

o Lower calorie profile
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BRAND ESSENCE

» Electrolyte formulation
e Moderate ABV

« Single-serve portion conrol

e | earned this.

+ | can fit my workouts

in my social life. e Easy to transport

* | can recover while also

: * Convenient pre-social ritual
having fun.

Core Values

Core Values Archetype
» Balance over excess « Hero (primary) Explorer (secondary)
- Performance over recklessness | « Ruler (influence)

* Social without sacrifice
¢ _Discipline + reward




PRODUCT

Made with 100% blue agave tequila which aligns with wellness-conscious
consumers as it is perceived to be lighter

Formulated with a combination of sodium, potassium and magnesium to
support recovery and hydration balance during social occasions

200-ML single serve bottle for convenience and portion control during
consumption

Balanced at 7% ABV to get the buzz started while maintaining control in
social environments

Blue Agave Lime ensures a smooth profile during consumption while
minimizing the bitterness of the tequila




PRODUCT

e 120 calories per bottle
e 5g of sugar
e No artificial dyes

e Aluminum matte black bottle
e High-contrast minimalist design
e Silver cap detailing

e Rectangular closed carrier
e Matte black branding to ensure consistency
e Designed for clean shelf presentation and stackability




Premium ready-to-drink pricing
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PEOPLE NEEsnsan

Active adults ages 21-35

e Frequent gym-goers and recreational athletes

e Young professionals balancing fithness and social lifestyles

e |Individuals who prioritize recovery but still enjoy drinking in
social environments

e People seeking a smooth and controlled start to a night out

Rebound : Rally targets individuals who train hard, properly
recover, and still desire to enjoy nights out with friends
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Focus: Social Content Strategy

@rebound_rally on Instagram, X,
Facebook and TikTok

e Instagram & TikTok: Short-form lifestyle | e TikTok: User-generated and influencer

content highlighting workout -» recovery recovery routines to demonstrate
- nightlife to position Rebound : Rally as authentic product use and build
the connection between fithess and credibility within the fitness
social lifestyle community

 Instagram & Facebook: Paid ads targeting | ¢ X: Real-time conversation during
nightlife audiences and active adults brand activations in order to

ages 21-34 to increase brand awareness increase engagement and amplify
event visibility
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@ Rebound : Rally
@rebound_rally

Training complete Time to
Earn the Night! ()

Amanda Diaz @amandadiazfit
Crushed race day Just cracked
open a A Rebound : Rally

Post-Workout Recovery &
Earn the Night

HE

‘ rebound_rally  Earn the Night v Marcus Ramos £ @Marcus Ramossp
: Recovery locked in. Where's th
after party? =




EXPERIENTIAL ACTIVATION
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Launch Event Example: Miami Marathon Finish Line Festival
Rebound : Rally recovery booth introducing the brand to runners and spectators



EXPERIENTIAL ACTIVATION
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Post-race recovery lounge featuring Rebound : Rally drinks and cold plunges
e Branded photo moment designed to generate earned media through organic social

sharing of the “You Earned The Night” message

e Product sampling for runners over 21+ as they transition from race recovery to social

celebration



Focus: Reaching consumers in nightlife environments to complement
fitness audiences targeted through digital and experiential channels

EARN THE NIGHT.
RECOVER RIGHT.

EARN THE NIGHT B
RECOVER RIGHT. e
'e

£ %
$4 oy

REBOUND
RALLY

TEQUILA -




PR: COMMUNITY IMPACT
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Supporting injury recovery and mobility access programs for
active adults across Miami
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e 8-pack format encourages sharing
during pregames before going to
bars or social venues

e Rebound : Rally is positioned as the
transition drink between post-
workout recovery and a night out




MARKETING STRATEGY:







New Flavor Expansion

Tropical Citrus « Wild Berry « Coconut Pineapple

Non-Alcoholic Line

Reach a new audience with the same great flavors
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Questions?

TEQUILA +
BEECTROLYTES

054-798-5800 | zms40@miami.edu

WWW.REBOUNDRALLY.COM



